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Derek & Daniel M. Koch are proud to have built their success and their prominent brand in the world’s greatest city, excelling 
in both New York’s hospitality and real estate industries. Fully active in residential and commercial sales, licensed with Douglas 
Elliman, and members of downtown’s top-producing sales Ariel Cohen Team, they continue to break the mold with their cutting-
edge creativity, business savvy, and white-glove, client-centric service.  
 
Since 2002, the Koch brothers have been an active force in NYC hospitality, starting as protégés of Philippe Delgrange and 
Thierry Gelromini at the celebrated Upper East Side French restaurants, Le Bilboquet and Le Charlot. They subsequently played 
key roles in the promotional efforts of NYC’s top nightlife venues such as Pink Elephant, and opened their first establishment, 
Jour et Nuit, in 2007.  
 
In 2008, the twins formed Dual Groupe, a boutique hospitality marketing and promotional company where they launched their 
world-renowned concept Day & Night, a St. Tropez-inspired brunch party. The original location, Merkato 55, became a scene-
changing phenomenon, and the trend caught on at such elite Manhattan establishments as Cipriani Downtown, Buddha Bar and 
The Plaza Hotel’s Oak Room. Expansion to the Hamptons, St. Barth’s, Art Basel Miami, St. Tropez, Cannes and Sundance Film 
Festivals solidified them as a global firebrand in hospitality.  
 
In 2010, the duo founded French restaurant/club, MPD, the first restaurant to earn Michelin Recommendation with a DJ in the 
main dining room. Major brands like Moët & Chandon and Dom Pérignon sought partnerships with the brothers, who went on to 
creative direct the French Restaurant Château Cherbuliez and Asian-Fusion restaurant/nightclub, TOY, at the Hotel Gansevoort 
with China Grill Management. By 2012, the Koch’s had their own show on the E! Network called “Playing with Fire.” In 2014, 
they formed DMK Entertainment Group and consulted in Dubai alongside the premier hospitality group, Pragma. Back in NY, 
they were named creative directors at the city’s largest nightclub opening in a decade, Space Ibiza New York, garnering their 
second New York Times profile piece.  
 
As visionary entrepreneurs, the Koch brothers aim bridge the gap between luxury hotel-branded condominium sales units and the 
hospitality lifestyle sector each new development offers. In the commercial space - the brothers are presenting emerging 
restaurant brands opportunities to grow in flourishing neighborhoods all over the city. Their upscale clientele includes the 
Beekman Tower Residences, the private residences at the Four Season’s Downtown at Thirty Park Place, the Ritz-Carlton 
residences in Battery Park, and the Baccarat Hotel & Residences in Midtown. 
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